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Disclaimer
Thismaterialreflectsmanagement’sexpectationsandmaycontainestimatesrelatedto future events. Anyinformation,data, forecastsor future plans

herein refer to estimates,and therefore cannot be taken asconcreteevidenceor a promiseto the market. Smilesis not responsiblefor investment

operationsor decisionstakenbasedon the informationherein. Theseestimatesaresubjectto changewithout prior notice.

Thismaterialhasbeenpreparedby SmilesS.A.(“Smiles”or the“Company”)in accordancewith the highestnationalandinternationalstandards,andit

includescertain forward-looking statementsthat are primarily basedonSmiles’current expectationsand projectionsof future eventsand financial

trends that currently affect or may affect thecompany’sbusiness. and therefore they are not guaranteesof future performance. Theyare basedon

management’sexpectationsand involvea numberof risksanduncertaintiesthat could leadthecompany’sfinancialsituationandoperatingresultsto

differ materiallyfrom thoseexpressedinSmiles’forward-lookingstatements.

Smilesassumesno obligationto publiclyupdateor reviseany forward-lookingstatements. Thismaterial is disclosedsolelyfor informationalpurposes

and shouldnot be construedasa requestor an offer to buy or sellanysharesor related financialinstruments. Accordingly,this presentationis not a

recommendationof investmentandshouldnot be consideredassuch. It is not relatedto specificinvestmentobjectives,financialsituationor particular

needsof any recipient. Neither doesit makea statementor providea guarantee,either expressor implied, related to the accuracy,completenessor

reliabilityof the informationherein. Thispresentationshouldnot be regardedasa substituteto therecipients’judgment. Anyopinionexpressedherein

issubjectto changewithout prior noticeandSmilesdoesnot assumethe obligationto updateor revisethem.
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Financial and Operational Highlights –4Q16

Å Miles Accrued (ex-GOL): ƶ + 8.7 % (4Q16/4Q15) 

12.6 billion in the quarter

Å Financial Result: ƶ + R$ 4.8 mi (+9.9%) (4Q16/4Q15)

R$ 53.3 million in the quarter

Å Burn/Earn Ratio: ƶ + 5.7 p.p. (4Q16/4Q15) 

80.1 % in the quarter  

R$ 

161.6
million

Net Income

+ 43.9 %(4Q16/4Q15)

4Q16

Margin: 36.0 %

ƶ

Operating Income

+ 71.1% (4Q16/4Q15)

Margin: 42.0 %
4Q16

Billing Miles (ex-GOL)

+28.8% (4Q16/4Q15)

4Q16

ƶ

ƶ
R$ 

188.6
million

R$ 

449.4 
million

Å Miles Billings ƶ + 1.9% (4Q16/4Q15)

totalized R$ 454.0 in the quarter

Å Miles Redeemed:  ƶ + 16.9 % (4Q16/4Q15) 

11.7 billion in the quarter
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Financial and Operational Highlights –2016

Å Miles Accrued (ex-GOL): ƶ + 4.2 % (2016/2015) 

46.8 billion in the year

Å Financial Result: ƶ + R$ 79.6 mi (+57.5 %) (2016/2015)

R$ 218.3 million in the year

Å Burn/Earn Ratio: ƶ + 6.3 p.p. (2016/2015) 

81.2% in the year

R$ 

548.3
million

Net Income

+ 48.2 %(2016/2015)

2016

Margin: 35.4%

ƶ

Operating Income

+ 47.7 %(2016/2015)

Margin: 39.4%
2016

Billing Miles (ex-GOL)

+ 26.9 % (2016/2015)

2Q16

ƶ

ƶ
R$ 

609.5
million

R$ 

1,548.1
million

Å Miles Billings ƶ + 3.6 % (2016/2015)

totalized R$ 1,714.4 million in the year

Å Miles redeemed: ƶ + 11.1 % (2016/2015) 

43.5 billion in the year
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With Gol is easer to fly

With Gol is easier to accrue miles and upgrade category, earn miles until in 
promotional flights

Gold and Diamond members accrue, at least, 500 milesand 1,000 milesper flight, 
respectively
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Rocketmilesand LocalizaPlataform

Clients can now book hotel and rent cars in the same environment

Better interaction and an easier experience for a complete journey
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Example of travel to NY (USA) with Gol and Rocketmiles

1

+2,381
MILES ACCRUED

+41,000
MILES ACCRUED

+43,381
MILES ACCRUED

R$ 6,754.77*
FX level = R$ 3.12
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Example of Travel with Gol, Rocketmilesand Localiza

1 2

3
+1,000
MILES ACCRUED

+12,000
MILES ACCRUED

+16,000
MILES ACCRUED

+3,000
MILES ACCRUED
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Partnership with Via Varejo

Smiles and Via Varejo, biggest electronicsretailer companies in Brazil, sign a deal 
to redeem products with miles

The partnership with e-commerce of Casas Bahia, Pontofrioand Extra, reinforces 
the strategy of increase and diversify redemption options with miles

The customer will have exclusive opportunities
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New Campaign of Marketing “É MaisFácil”

Completeand integratedcampaign of marketing driven to the tourist 

Show the facilities and the benefits to travel with miles

Smiles always launch new products and servicesto make ǘǊŀǾŜƭŜǊǎΩ life easier
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Miles Redemption  –International Partnership
(billion of miles)1

1. Correspondsto milesredeemedin the program(newmilesandlegacymiles)

Miles redeemed with international 

partners was 51,1% up in 2016 vs 2015. 

Result of the increasein seats availability 

from international partners

Miles redeemed with international 

partners was up 63.9%vs 4Q15
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Tickets Redemption –International Partners
όΨллл ǘƛŎƪŜǘǎύ

Still potential of growth –use of the 

inventory* of international partners seats 

availability today runs around 10%

Redemption tickets with international 

partners, in the 4Q16, was up 81.2%vs 

4Q15

1. Correspondsto milesredeemedin the program(newmilesandlegacymiles)
*calculatedfrom the divisionfrom ticketsredeemedandticketsavailability



13

Evolution of Accrued Miles (ex-Gol)
(billion miles)
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Evolution of Total Gross Billings
(R$ million)
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Miles Redeemed
(billion miles)1

1. Redemptionmilesvaluesrepresentredemptionsof newandlegacymiles.
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Burn/Earn
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Net Revenues
(R$ million)
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EBITDA
(R$ million)
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Net Income
(R$ million)
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Share Performance - YtD
(Base 100 ς12/30/2015 to 12/29/2016)
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